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The Factors Impact on E-Government’ s Response to Citizens’ Direct Complaints
—Study on the Basis of the E-Government Cases of Countries in Chongqing
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(Abstract) This study proposes the new theory of government service remedy to improve the response to citizen” s complaints via inter—

view case study. Handling citizen’ s complaints is consisted of seven dimensions including wariness attentiveness timeliness facilita—

tion compensation apology explanation among which wariness is the new found dimension per this study.
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