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Express Packaging Design focus on the Functional Requirements and User Experience
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ABSTRACT: According to the new functional changes of the express packaging, it aims to a new study a design strategy
of express packaging focus on the functional requirements and user experience, increase the availability and added value
of express packaging and reduce packaging waste & save resources by taking. The method is to analyze the functional
changes of express packaging and user experience, adhering to the green packaging design concept that focus on reducing
and recyclable. An innovative express packaging design based on functional requirements and user experience requires a
unique and interesting appearance design; an innovative express packaging design based on functional requirements and
user experience needs to communicate information intelligently and highlight the brand; the structural design should focus
on protection, pertinence and convenience; an innovative express packaging design based on functional requirements and
user experience asks to expand the use of express packaging through interesting design, better interactive experience and
emotional resonance.
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Fig.5 "Box and special" express packaging
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Fig.8 The re-use design of express package "fast box"
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